Ready or Not,
It's Here!

Artificial Intelligence (AI)
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Human First.

Mission Driven.
Al Assisted.




Learning Objectives

’ Spot the Trends

’ Know the Red Flags

>

Play, Practice & Pivot

’ 3 Things to Remember l










RECOMMENDATION
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The Walking Dead Lost
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A SERIES OF
A Series of Unfortunate Events

SIX FEET UNDER

Six Feet Under
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Al as your
Meeting
Assistant:
Note-taker
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Al as your
Design
Assistant
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Al as your
Social Media
Assistant

& Content
Planner

Claude
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A\ Red Flags
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A% Hallucinations

Al can be "confidently wrong." It's a tool
for drafting. You are the editor.
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5 HHEL

It learns from the internet-not always a
fair mirror of the world.
You are the equalizer.




(‘/@ Data Privacy

Never use identifying information about
your members, donors or beneficiaries.
You are the protector.




%ﬁ Ethics

>

Al doesn’t know your community stories
and values. You make i1t real.




SIA Quick Gui

Smart Al use starts with integrity—protect

our donors, our members and our data.

NO

Use Member/Donor Detalls

Draft content

Resource

Brainstorm ideas Enter LYDA Participant or

Alert!

Qutline documents

Improve tone and clarity

Create agendas

Define action lists

Summarize documents

Beneficiary Details

Input personal identifying info
Enter financial or bank info
Input anything confidential

Enter HR or performance data

Attach legal documents

Quick Guide: Ai

Research trends Include internal strategies

Understand best practices Reference sensitive plans

What to Do &
What to Avoid

Include information not meant

for public sharing

Al USE: REMEMBER THE ESSENTIALS

Maximize Privacy. Enable the highest security settings and opt out of model training
Rewview ALL Content: Must be vetted and vernfied by staff. "Al genergtes the draft; you provide the craoft”
Maintain Values: Encure Al output is unbiased and aligns with SI&’s guiding principles

Owin the Results: Bermember, you are ultimately responsible for all Al-generated work.

B e T . T T LT . o T T T T P T I Y Y T T T . T T 1



SETUP

Demo: Al as your Social Media Assistant




Al as your
Social Media
Assistant

& Content
Planner

Claude
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What is "a prompt”?
A prompt iIs an instruction.

Al is the kitchen.
Your prompt is the order.



The Art of the Prompt

OUTPUT FORMAT

CONTEXT & MISSION

CONSTRAINTS

CALLTOACTION

IDEAL EXAMPLES

SOROPTIMIST"®
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The Prompt

OUTPUT FORMAT

Create a 4-week social media content calendar for our
fundraiser campaign. Include post ideas, suggested

captions, and relevant hashtags for Facebook and

Instagram.
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The Prompt

CONTEXT/MISSION

I'm a Public Awareness Chair for Soroptimist, a
nonprofit providing education grants to women
enrolled in college or vocational programs while
providing for their families and navigating difficult

circumstances.
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The Prompt

CONSTRAINTS

We're promoting our Live Your Dream Awards

fundraising event with no advertising or design budget.
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The Prompt

CALLTOACTION & TONE

Tone should be warm, inspiring, and community-
focused. The call to action should be to donate or RSVP

to the event.
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The Prom
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EXAMPLES [ETTY

SQROPTIMIST Your gift helps empowerawomanto
education & training awards for women® Investing in Dreams L 3
live her dreams through education.

We want to help you Live Your Dream!

Are you a woman enrolled or accepted into a vocational/skills [

training program or an undergraduate degree program? Are you e $25,000

finish strong!

the primary financial support for yourself and dependents?

SOROPTIMIST QLIVEYDURDHEAME. : CLOSES
“That scholarship wasn’t just N OV. 1 5

financial aid — it was a lifeline. f y - , APPLY NOW

Today, I'm a registered nurse, a
business owner, and a mother ‘ g Soroptimist.org/lyda-apply
raising a confident, driven ¢

daughter. | strive every day to

give back through compassionate

care and mentorship. | hope my

story shows what’s possible when

women support other women.

Your investment changed a life —

and | carry that gratitude into

everything | do.”
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Live Your Dream Award Recipient




LET'S PLAY!

Demo: Al as your Social Media Assistant




N Soroptimist International of the Americas, Inc.
% Good evening, Alyssa

How can | help you today?

-+ Sonnet 4.6 Low v

¢/’ Write |~ Strategize @ [ Careerchat (O Claude’s choice


https://claude.ai/new

three
sticky
takeaways
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o Al generates the draft.
You provide the craft.
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Gold in, gold out.
Prompting is an art.







Handout:
The Art of the Prompt

alyssa@soroptimist.org
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https://blog.soroptimist.org/techtalks/ai-handout-dos-donts
https://blog.soroptimist.org/techtalks/ai-handout-prompt-worksheet
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